
Acuity Brands’ Juno® Amps Up the Smart Home Ecosystem at CES 2019

January 8, 2019
New Juno AI™ Delivers Smart Lighting, JBL® Sound System and Amazon Alexa in Single Ceiling Fixture

Atlanta, Jan. 08, 2019 (GLOBE NEWSWIRE) --

Acuity Brands, Inc. (NYSE: AYI) announces today its Juno AI™ smart home downlight will be featured by Amazon in the Alexa Booth at CES 2019, the
world’s largest and most influential technology event, held January 8-11 in Las Vegas. Juno AI is an advanced, patent-pending LED downlight that
integrates Alexa and a JBL® speaker into a single lighting fixture to create a smart home ecosystem.

Juno AI can be easily installed in the ceiling during new construction or retrofitted into an existing recessed downlight housing, eliminating the clutter of
additional counter, tabletop, wall or ceiling devices. In addition to delivering high quality LED lighting and sound, Juno AI integrates Alexa to provide
users with hands-free control of smart home devices as well as the ability to ask questions, hear the weather and more. 

“This integration of technologies easily and affordably converts any house into a functional, seamless smart home,” says Jeff Spencer, Acuity Brands
Lighting Vice President and General Manager Residential. “Being located in the ceiling creates a unique advantage enabling Juno AI to deliver not
only intelligence through simple voice commands, but also exceptional lighting and sound.”

“As the smart home trend continues to grow, lighting is the one resource that not only exists in every room, but is already hardwired in the ceiling,
creating an ideal environment for a centrally located command center that has continuous power,” explained Spencer. “Furthermore, the fixture does
not need to be illuminated for the voice service to operate. Juno AI is a simple, elegant solution that streamlines the smart home ecosystem.”

Discover Juno AI at the Amazon Alexa Booth in the Venetian Las Vegas Hotel Ballrooms C-D from January 8-11 or visit Juno AI.  Juno AI is expected
to be available for purchase in the spring of 2019.

About Acuity Brands  

Acuity Brands, Inc. (NYSE: AYI) is the North American market leader and one of the world’s leading providers of lighting and building management
solutions. With fiscal year 2018 net sales of $3.7 billion, Acuity Brands currently employs approximately 13,000 associates and is headquartered in
Atlanta, Georgia with operations throughout North America, and in Europe and Asia. The Company’s products and solutions are sold under various
brands, including Lithonia Lighting®, Holophane®, Aculux®, American Electric Lighting®, Antique Street Lamps™, Atrius™, DGLogik™, Distech
Controls®, DTL®, eldoLED®, Gotham®, Healthcare Lighting®, Hydrel®, Indy™, IOTA®, Juno®, Lucid®, Mark Architectural  Lighting™, nLight®,
Peerless®, RELOC® Wiring, ROAM®, Sensor Switch®, Sunoptics® and Winona® Lighting.  Visit us at www.acuitybrands.com.
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